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Kean University of New Jersey ‘89
Bachelor of Fine Arts . Graphic Design
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1st Place — Audible Design Competition
Brand Logo Refresh

1st Place — The Audies Design Competition
Brand Logo Refresh

Global Top 10 Finalist
Honorable Mention $10,000 Award 
Records for Life: 
Bill and Melinda Gates Foundation 

A C C O L A D E S

PROFICIENCIES

 

Brand Designer dedicated to crafting distinct, handcrafted visual identity systems. From custom 
logomarks to refined typography, I combine meticulous attention to detail with strategic design to 
build tailored, memorable brand experiences.

E X P E R I E N C E

Amazon / Audible Inc. - Newark NJ
Design Manager  > 2005–2024

Cardinal Health - Wayne NJ
Freelance Senior Designer > 2003-2005

  

Brand & Identity: Handcrafted the core Audible logomark 
and logotype, alongside brand assets and logos for multiple 
internal sub-brands.

Product & UI Design: Designed, developed, and created 
original iconography and UI systems for the Audible app, 
much of which remains in active use.

Creative Leadership: Served as creative lead across 
cross-functional projects, collaborating directly with
stakeholders to produce key art, web graphics, emails, 
marketing collateral, and brand awareness assets.

 
Partnered directly with the Associate Creative Directorto 
concept and execute key art for multiple pharmaceutical 
brands and product launches.

St. Jacques Studio - Morristown NJ
Senior Designer > 1998-2001
 
Led end-to-end creative direction and brand execution 
across print, packaging, and digital assets for major 
enterprise clients, including GlaxoSmithKline, Coldwell 
Banker, and Century 21.

 

www.ufusco.com     ufusco@verizon.com     908.403.6201
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